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The WHO Framework Convention on 
Tobacco Control (WHO FCTC)
is the world’s only legally-binding public 
health tool. It aims to save lives
through preventing and controlling the use 
of tobacco products – 179
countries and the European Union have so 
far become Parties to the
Convention, demonstrating how important 
they believe it to be.



Challenges ahead

The tobacco industry’s strategies to counteract, delay or dilute 
measures to implement the WHO FCTC are evolving. They include the 
use of front groups (e.g. tobacco growers), promoting “corporate social 
responsibility”, circumventing advertising bans by using media not 
covered in existing legislation, and lobbying of decision-makers. Legal 
actions in national and international forums, as well as trade and 
investment agreements, are used by the tobacco industry and its allies 
to hinder tobacco control measures.

The growth in the use of new products, such as electronic nicotine 
delivery systems, and of existing products in new settings, such as 
waterpipes, is alarming. Addressing new and emerging tobacco 
products will be vital to the success of future tobacco control efforts.



The global threat posed by noncommunicable 
diseases and the need to provide urgent and 
effective public health responses were 
recognized in resolution WHA51.18 (1998) , 
in which the Health Assembly requested the 
Director-General to develop a global strategy 
for the prevention and control of 
noncommunicable diseases

•In May 2000, Resolution (WHA 53.14) 
was adopted by the World Health 
Assembly: Global strategy for the 
prevention and control of 
noncommunicable diseases

•WHO has adopted, in May 2004, the 
"Global Strategy on Diet, Physical Activity 
and Health".





Sixty-sixth session 2011

Resolution adopted by 
the General Assembly

66/2. Political Declaration of the High-level Meeting 
of the General Assembly on the Prevention and 
Control of Non-communicable Diseases



Promote the implementation of the World Health 
Organization Set of Recommendations on the 
Marketing of Foods and Non-alcoholic Beverages 
to Children.



Advertising and Marketing of 
Alcohol in the English-speaking 

Caribbean
Dr. Rohan Maharaj

Senior Lecturer UWI, St. Augustine, Trinidad
Technical Advisor on Alcohol Policy, The Healthy 

Caribbean Coalition.



Advertising Print Media Content: 
Subtle



Alcohol Producer as good corporate 
citizen



Alcohol Producer as generator of 
industry- Grenada

October 14th, 2013 – St. George's, Grenada: Grades four and five 
students of Sunnyside Primary School, Richmond Hill, St George take 
a tour of Grenada Distillers Limited

Courtesy Mr. Dave Alexander, Drug Control Officer, 
Drug Control Secretariat



Marketing: Carnival



Tallpree (Popular Soca Artiste) 
Promoting pure jab rum

Marketing: Personality Driven



A “smart choice” beer – only 95 
calories



No carbs – no question



Marketing: Erotica



SOCIAL NETWORKS



Alcohol marketing reduces the age at 
which young people start to drink, 
increases the likelihood that they will drink 
and increases the amount of alcohol they
will consume once they have started to 
drink3.

3 Anderson, P. de Bruijn, A. Angus, K. Gordon, R. and Hastings, G. (2009) Impact of Alcoho 
Advertising and Media Exposure on Adolescent Alcohol Use: A Systematic Review of Longitudinal
Studies, Alcohol and Alcoholism, 44 (3) pp.229-243



•Key components 

• Surveillance is essential to quantify and track noncommunicable diseases 
and their determinants, and it provides the foundation for advocacy, national 
policy and global action.

•Promotion of health across the life course and prevention are the most 
important components for reducing the burden of premature mortality and 
disability due to such diseases, and are seen as the most feasible approach 
for many Member States.

•Health care innovations and health sector management that address 
needs arising from the epidemics are essential. Equally important is the 
provision of cost-effective and equitable interventions for the management of 
established noncommunicable diseases.

Information/analysis

Best practices/health determinants

Health system research


