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The World Heart Federation (WHF), a Geneva based non-for-profit association with 
15 employees, is dedicated to leading, across 100 countries, the global fight against 
the world's number one killer, cardiovascular disease (CVD), including heart disease 
and stroke.  
 
We are now looking for an outstanding Director to work with our CEO and staff to 
achieve our vision of cardiovascular health no longer being a privilege but a right, and 
when CVD is transformed from a life threatening disease to one that can be prevented 
and controlled in all populations. 
 
In this capacity you will manage the WHF communications activities to raise its profile 
as the lead global organisation on CVD prevention, and to maximise member and 
public engagement in WHF activities. 
 
You have at least 5 years of relevant experience in communications, PR, journalism 
or marketing with a tertiary qualification in a relevant discipline. You are detail-minded, 
stress-resistant, multi-task, service minded and proactive. Excellent communicator 
and very well organised, you speak English at native level and are willing to travel. 
 
Please find additional information below. 
 
 

Interested? Please email your CV and motivation letter 
to our consultant Mr. Michel Ballieu 

    michelballieu@step2to.eu 
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Job description 

Job Title Membership/Communication & Marketing Director  

Location Geneva 

Full Time/ Part Time 80-100% 

Reports to CEO 

Background 

World Heart Federation (WHF) is a global organization, federating organization of continental federa-

tions and national societies of cardiology and heart foundations. Its purpose is to reduce the burden of 

cardiovascular disease (CVD) through leadership, advocacy and the strength of over 200 member or-

ganizations across the globe. 

Job Role 

The Membership/Communication & Marketing Director’s role is to lead and manage the World Heart 

Federation’s (WHF) communications activities to raise the profile of WHF as the lead global organisa-

tion on Cardiovascular Disease (CVD) prevention, and to maximise member and public engagement 

in WHF activities.  

Key Responsibilities 

PR and communication 

 Develop and implement PR / Communication strategies across all WHF campaigns, pro-
grammes and events, including World Heart Day. 

 Coordinate WHF’s social media presence to engage target audiences and raise WHF’s profile, 
programmes and events. 

 Coordinate the WHF website and update content regularly to include current topics, including 
video, photos, scientific updates and programme overviews.  

 Develop and edit content for Members’ communication tools e.g. newsletters and emailers. 

 Coordinate World Heart Day (WHD) activities, working closely with the Senior Partnership Man-
ager, WHD Advisory Committee, Partners and WHD Member group to develop campaign and 
materials. 

 Manage the brand identify and the process of making changes to this as needed. 

 Build WHF brand awareness. 

 Work with lead board member and congress and event managers on the World Congress of 
Cardiology (WCC) launch and develop relevant Congress communications. 

 Coordinate design and development of the Annual Report. 
 
Members engagement 

 Develop and implement a membership strategy to engage and retain existing members and 
member partners. 

 Build, manage and maintain the relationship with international and regional media partners to 
promote WHF, members, programmes and WHF’s mission. 

 Coordinate the maintenance of the Members contact details and database. 

 Collect from and disseminate relevant information to members. 
 



Description of the Relationships  

 Report to the CEO. 

 Close collaboration with  
o Colleagues on the Management team  
o WHF Member organisations, PR & communication agencies, Industry partners 
o the Science and Advocacy teams 
o the Finance Director. 

 Manage staff engaged in marketing, communications, and membership relations. 
 

Required skills 

 Excellent command of written and spoken English at native level, with another language (other 
European languages, preferably French or Spanish, would be an asset). 

 Strong analytical mind with the ability to turn complex information into policy and position state-
ments, compelling stories and content. 

 Strong verbal, copywriting and editing skills, with the ability to adapt style and content for different 
audiences. 

 Meticulous attention to detail. 

 Creative and innovative approach for impactful communications in a complex global landscape. 

 Excellent interpersonal skills and the ability to work collaboratively with key internal stakeholders 
and subject matter experts (health, science, fundraising). 

Required experience 

 At least 5 years of relevant experience in communications, PR, journalism or marketing with a ter-
tiary qualification in a relevant discipline. 

 Extensive experience in promoting content on a wide range of digital and traditional platforms. 

 Demonstrated success in developing and delivering media and internal and external communica-
tions strategies and tactical plans. 

 Demonstrated experience managing projects/campaigns including budget, and an ability to meet 
deadlines under pressure. 

 Sound understanding of the healthcare or scientific sector. 

 Experience of non-for-profit associations would be an asset. 

 Willingness to undertake travel.  

 Willingness to be available on call for media enquiries.  

 

 


