#MatchFitWoman competition –terms and conditions

THE PROMOTER
1. The Promoter is: World Heart Federation, a Swiss association validly constituted pursuant to
Article 60 etc. of the Swiss Civil code, having an address at 32, rue de Malatrex, 1201
Geneva, Switzerland
APPLICATION & COMPETITON
2. The competition is open to female residents of Europe aged over 18 years, except
employees of the Promoter, their close relatives and anyone otherwise connected with the
organisation or judging of the competition.
3. The Promoter is not responsible for any physical, psychological, financial or data loss or
damage whatsoever or howsoever caused by entrance into the competition.
4. There is no entry fee and no purchase necessary to enter this competition.
5. By entering this competition, an entrant is indicating her agreement to be bound by these
terms and conditions.
6. Route to entry for the competition and details of how to enter are via
https://www.facebook.com/events/626681424204230
7. Only one entry will be accepted per person. In the case of multiple entries from the same
person, only the first entry will be accepted and the rest disqualified.
8. Closing date for entry will be midnight GMT 24th July 2017. After this date, no further entries
to the competition will be permitted.
9. No responsibility can be accepted for entries not received for whatever reason.
10. The promoter reserves the right to cancel or amend the competition and these terms and
conditions without notice. Any changes to the competition will be notified to entrants as
soon as possible by the promoter.
11. The promoter is not responsible for inaccurate prize details supplied to any entrant by any
third party connected with this competition.
CONTENT
12. The content must be the original work of the entrant and must not have been previously
published.
13. The content cannot contain any registered trademark or materials which may be protected
by copyright, endorse or imply any endorsement or advertisement of any brand, product or
service or infringe any copyright, confidentiality or other rights of any third party; or violate
any law or regulation or contain anything obscene.
14. In creating the content, the entrant must behave responsibly and must not threaten, harass,
insult or harm any person or damage any property; nor behave in a way which violates any
applicable laws or regulations; nor behave in any way that may damage or bring into
disrepute the Promoter or any third party associated with the Promoter.
15. By entering the competition, and in consideration of the Promoter allowing entrants to
participate in the competition, each entrant grants the Promoter a perpetual, non-exclusive,
worldwide, royalty-free, sub-licensable right and licence to use, reproduce, publish, edit,
distribute and otherwise make use of the content as part of the competition or any part
thereof in any and all media, including but not limited to the internet, mobile applications,
social media and cinema for any purpose associated with the competition or the Promoter.

16. Entrants must have, own and control all rights, consents, releases and waivers necessary to
grant the right and licence set out in the point above. In particular, entrants must have
obtained, prior to entering the competition:
(i)
All necessary consents from any persons featured in the content (including consents
from parents and legal guardians of any children below the age of 18 who are
featured in the content)
(ii)
All consents for use of music and any third-party designs, names, imagery or
characters must have also been obtained
JUDGING
17. The prize details can be found at https://www.facebook.com/events/626681424204230.
The prize is as stated and no cash or other alternatives will be offered. The prizes are not
transferable. We reserve the right to substitute any prize with another of equivalent value
without giving notice.
18. The competition winners will be selected by World Heart Federation, based on criteria as
specified by the Promoter and/or its agents.
19. Any entrants suspected of fraudulent activity will be automatically disqualified.
20. The Promoter’s decision in respect of all matters to do with the competition will be final and
no correspondence will be entered into.
21. The winner will be notified by telephone or email within 3 days of the closing date. If the
winner cannot be contacted or does not claim the prize within 2 days of notification, we
reserve the right to withdraw the prize from the winner and pick a replacement winner.
22. The winner agrees to the use of his/her name and image in any publicity material, as well as
their entry. Any personal data relating to the winner or any other entrants will be used solely
in accordance with current UK data protection legislation and will not be disclosed to a third
party without the entrant’s prior consent.
GENERAL
23. The competition and these terms and conditions will be governed by English law and any
disputes will be subject to the exclusive jurisdiction of the courts of England.
24. The Promoter will not be required to reimburse any expenses incurred by the entrants or
winners of the competition.
25. Entry into the competition will be deemed as acceptance of these terms and conditions.
26. This promotion is in no way sponsored, endorsed or administered by, or associated with,
Facebook, Twitter or any other Social Network. You are providing your information to the
Promoter and not to any other party.

